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Please answer four questions.

All questions carry equal marks.

“Measurement can occur on either a nominal, ordinal, interval or ratio
scale”. Malhotra, 1999. Elaborate.

Model and explain the steps of the market research process.

Describe three probability sampling techniques. How do they differ from
non-probability sampling?

Explain the tasks necessary to successfully define the problem in any
market research process.

Differentiate between exploratory, descriptive and causal research.

Discuss any two of the following:

(i) the importance of market research report preparation and writing;
(i) the growing role of focus groups as a qualitative research tool;
(iii) the three step procedure of hypothesis testing;

(iv) the benefits and limitations of secondary sources of data.



