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1.

MK 302 INTERNATIONAL MARKETING

Theb marketer’s task and the process of marketing is the same whether
applied in Ireland, Germany, the U.S.A. or Japan. Therefore, justify the
study of international marketing.

- List the elements of culture. Describe two of these elements showing

their implications for appropriate marketing mix decisions.

Other than cash in advance, analyse two methods exporters may use to
get paid by export customers.

Select three economic variables and describe their implications for
international marketing.

Critically' assess three arguments for adapting consumer products for
international markets.

(a) Outline the principal differences between a sales agent and a
distributor.

(b) Examine how exporters should select and motivate a distributor in

an export market.



