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1. Model and briefly explain Porter's Five Forces and Ohmae’s Strategic
Triangle. Explain how these models contribute to an understanding of
market position and competitive advantage.

2. Explain why market share is considered an important measure of a
company’'s marketing performance. Discuss why Buzzel and Gale
believe PIMS, relative to other frameworks, offers advantages in
understanding market share.

3. Discuss Fuller and Goodwin’s concept of bonding and how it is relevant
to pricing. How may economic models add to a fuller understanding of
pricing in marketing?

4. Model and briefly explain the BCG Growth/Share matrix. Discuss to
what extent portfolio analysis may be applied to international markets.

5. Explain how positioning differs from image. Explain each of Aaker’s six
approaches to segmentation, incorporating examples in your answer.



