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1.

'SECTION A - ETHICS
COMPULSORY QUESTION

Schlegelmilch (1998) outlines five theoretical approaches to ethics. List
and briefly describe each. (20 marks)

PLEASE ANSWER EITHER QUESTION2OR 3

2. Discuss the ethical considerations that typically relate to product policy,
incorporating examples in your answer. (30 marks)
Amine (1996) discusses the need for encouraging managers to become
“moral champions” as a way to address future ethical challenges. What
are the arguments for and against moral champions? (30 marks)

N B - ENTREPRE IAL MAR N
COMPULSORY QUESTION
4. Examine how the role of marketing changes as firms go through the

stages of growth from existence to maturity. (20 marks)

PLEASE ANSWER EITHER QUESTION 5 OR 6

5.

It is widely accepted that SME’s have characteristics different from larger
companies.

Outline these differences, describing how they impact on the marketing
function of SME's. (30 marks)

Describe the key marketing management competencies required for
effective performance and show how these competencies might be
developed in the SME environment. (30 marks)



