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MK 204 MARKETING PRINCIPLES

1. In some business peoples’ minds marketing means advertising or personal
selling. Describe what marketing means to you.

2. Briefly define the five promotional tools and discuss the factors that must be
considered in shaping the overall marketing communications mix.

(a) Explain the stages of the consumer decision making process for a high
involvement purchase.

(b) What is the significance of post-purchase evaluation for the marketing
manager?
4. Discuss any three pricing strategies which a firm may implement.

5. Outline the marketing research process and fully explain each stage.

6. Examine two aspects of marketing that is and will be partly or fully absorbed
into online marketing.



