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MK 301 MARKETING RESEARCH

1. Describe three probability sampling techniques. How do they differ from
non-probability techniques?

2. Explain the tasks and activities necessary to define the problem in any
marketing research process.

3. Differentiate between exploratory, descriptive and causal research, showing
the uses of each.

4. Explain three basic scales of measurement and give examples of their
- application. '

5. Discuss the reasons for the growth in use and popularity in recent years of
focus group research.

6. Discuss any two of the following:

(a) The use of projective techniques in market research.

(b) The three step procedure of hypothesis testing.

(c) The benefits of the internet for marketing research.

(d) The advantages and limitations of observational research.



