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MK 306 BUSINESS TO BUSINESS MARKETING

1. Describe three ways in which the web has contributed to developments in
business to business marketing.

2. Some authors argue that marketing is the same whether applied in
consumer, services or business markets. Justify the study of business to
business marketing.

3. Discuss the view that in business to business marketing one focus should
be on the product offering rather than on the product.

4.  Draw an interaction model with which you are familiar. Describe its principal
elements.

5. Examine three aspects of the adoption process or the diffusion process in
new product development in business markets.

6. Discuss Ford et al's argument that “an effective market strategy involves the
capacity to find and enact new, more effective ways to organise activities
and deploy resources and work with others whether they are customers,
suppliers or development partners”.



