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MK 308 SERVICES MARKETING

1. Assess the challenges of internationalising service businesses.

2. Fisk, Grove and John suggest that the Services Marketing Mix, the Services
Theatre Model and the Servuction Model, are three frameworks that provide
an undérstanding of the service experience. Examine one of these models,
explaining how it achieves what the authors’ claim.

3. Discuss the challenges of promoting services. Assess two methods
recommended by either George & Berry or Legg & Baker, to meet these
challenges.

4. Examine three ways in which the consumer evaluation process differs
between consumer goods and services.

5. Discuss fully any two gaps in the Gaps Model of Service Quality.

6. It is agreed that in people processing services, managing service
employees and customers are critical aspects of interactive marketing.
From the readings you have consulted, examine three issues either about
managing service employees or customers.



