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- MK 203 BUYER BEHAVIOUR ANALYSIS

~ 1.  What is meant by Behavioural Learning? Discuss the Behavioural Learning
theories, outlining two marketing applications of each theory.
) [100 marks]

2. Explain any two of the following concepts and discuss their relevance from a
consumer behaviour perspective: [50 marks each for any two]

The Self

Inertia

Fishbein Model

Mazlow’s Hierarchy of Needs

3. Describe in detail the stages of the complex decision making process for the
purchase of a new car. ‘
[60 marks]

- How would you define the level of consumer involvement in this purchase
decision? Justify your answer, with reference to consumer risk.

[40 marks]
4. Model and explain the Adoption Cycle.
' [80 Marks]
What is the significance of Opihion Leaders in this process?
[20 Marks]

H
5. Explain the influence "of the family on the consumer decision-making
process.
[60 marks]
Discuss the role of the child in household decision-making.
[40 marks]

6. Is the concept of social class redundant? Discuss your views on the
- relevance of social class in understanding consumer behaviour.
[100 marks]



