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SECTION

1. There are five alternative philosophies under which companies conduct their
marketing activities. Describe three of them and suggest situations where
each philosophy would be appropriate.

(a) Describe the internal and external factors that affect pricing decisions.
(20 marks)
~(b) Under what circumstances would a company use a market penetration
pricing strategy? ‘ (13.3 marks)

3. Explain the concept of market segmentation and examine three bases for
segmenting markets.

 SECTIONB

4. Discuss three differences between | consumer buying behaviour and
organisational buying behaviour.

5. Select two characteristics of services. Describe each and show how each
affects the marketing of services.

6. The ‘promotional mix’ is the range of techniques available to an organisation

to promote its product or services. Discuss any three of the six main
elements which comprise the ‘promotional mix’.

‘4



