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MK 302 INTERNATIONAL MARKETING

1. Discuss two methods a business may use to enter a new international
~ market.

2. Assess the contention that in international marketing, marketing research
must be broader in scope than in domestic marketing.

. 3. Examine three causes of price escalation and two means of controlling or
: reducing it.

4. Assess the principal reasons why Cateora & Graham suggest that the
political environment is of critical concern to international marketers.

5. Review three of the major challenges confronting an international advertiser.

6. Describe three elements of culture and outline their significance for the
international marketer.
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