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INTERNATIONAL MARKETING [MK 302]

1.

Examine three economic variables and discuss their implications for the
international marketer.

Discuss the contention by Doocle & Lowe (2004) that “the key difference
between domestic marketing and marketing on an international scale is the
multi-dimensionality and complexity of the many foreign markets a company
may operate in”,

Discuss three market entry strategies available when deciding to
internationalise.

Critically review the way your textbook discusses the standardising or
adaptation of products for international markets.

List the elements of culiure. Describe three of these elements in detail,
ilustrating their significance for the international marketer.

a) Outline the principal differences between a sales agent and a distributor.
b) Examine how exporters should select and motivate a distributor in an
export market.



