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MARKETING MANAGEMENT [MK 305] - PAPER 1

1. Explain the concept of ‘marketing myopia’. Summarise the key arguments
presented in Levitt's seminal article. Provide a current example of a firm or
industry, which may be in peril of myopic behaviour.

2. Model and explain how McGahan's (2004) four trajectories of industrial
change may facilitate strategy formulation. Include examples in your
discussion.

3. Using a product and industry of your choice, explain Chakravorti's (2004}
suggestions for introducing innovations to networked markets.

4. According to Bohn (2000}, what are the symptoms and costs of fire fighting?
Outline how organisations may address chronic fire fighting. Use examptes to
illustrate your discussion.

5. Outline Fisher's (1997) main arguments as to how firms may improve their
supply chain management. Using Fisher's recommendations, select a firm
and discuss how their supply may be improved.



