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SEMINAR IN MARKETING ISSUES [MK 307]

SECTION A - Electronic Marketing
(PLEASE ANSWER TWO QUESTIONS FROM THIS SECTION)

1. Define ‘electronic marketing’. Discuss whether the internet should be
considered as another channel or as a business maodel.

2.  With respect to pricing, discuss how the internet has changed the way in
which firms price their products and services. Give examples to support
your discussion.

3. Using an example, discuss how electronic marketing may facilitate customer
relationship management (CRM).

SECTION B - Branding
(PLEASE ANSWER TWO QUESTIONS FROM THIS SECTION)

4. Discuss the contention that the concept of points of parity and points of
difference can be invaiuable tools to guide positioning.

5. Select the packaging of any supermarket product. Assess its contribution to
brand equity. Justify your decisions.

6. Marketing communications programmes must be designed and executed
carefully if they are to have the desired effects on consumers. Discuss the
advantages and disadvantages of any three of the following: media
advertising, trade promotions, consumer promotions, personal selling.



