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MARETKING COMMUNICATIONS [MK 309 ] & [EN 599]

Section A
(Compulsory Section)

1. Given the Fruitella case:
a) ldentify Fruitelia’s target audience(s) and its primary competitors;
b) Outline a creative brief for an advertising agency whose job is to develop a
marketing communications campaign for Fruitella in Ireland.

Section B
(Please answer two guestions from this Section

2. Outline the features that underlie the philosophy and practice of integrated
marketing communications (IMC). Use an example to explain how a firm may
benefit from using IMC.

3. Discuss the strengths and weaknesses of two forms of mass media. Using
examples make recommendations for the types of products and situations in
which the selected advertising media should be used.

4. Assume you are an account executive for an advertising agency. One of your
clients is a manufacturer of motorcycle helmets. The client has suggested the
use of fear appeals in developing the marketing communications strategy.
Discuss whether fear appeals are appropriate or whether other appeal(s) may
be used more effectively.



