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SEMINAR IN MARKETING [GLOBAL MARKETING] [MK 503]

1. Compare three of Hollensen’s Hierachial Entry Modes, “where the firm
completely owns and controls the foreign market entry mode”, with the
Japanese approach analysed by Kotler, Fahy & Jatursripitak.

2.  Examine the contention that international pricing is more complex than
pricing for a domestic market.

3. Review the challenges of managing the communications process
internationally.

4, Examine three issues of either global e-marketing or international mobile
marketing.

5. Discuss the principal reasons for international sourcing and subcontrading.

6. Analyse how Porters Diamond Model or Porter’'s Five Forces or Value
Chain analysis, may be used toc understand a firm's international
competitiveness.





