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RESEARCH METHODS [MK 543]

1. Qutline the features that make business and marketing research distinctive
from research in other disciplines.

2. Outline the procedure required when designing and administering a
guestionnaire. Discuss the advantages and limitations of this data collection
method.

3. Describe the attributes of a ‘good’ research topic. Using internet marketing
for SMEs as a topic area, suggest ways in which research ideas, suitable for
a masters thesis, could be generated.

4. Discuss fully why access and ethics are critical for the conduct of research.

5. “The nature of qualitative data has implications for both its collection and its
analysis. To be able to capture the richness and fullness associated with
qualitative data they cannot be collected in a standardized way, like that of
quantitative data”. Saunders, Lewis & Thornhill (2003). Discuss.

8. Describe the attributes of a ‘good’ literature review. Using your own thesis
as a basis for discussion, explain the importance and purpose of the critical
literature review to your research.



