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Please answer three questions.

All questions carry equal marks.

Distinguish between high, low, enduring and situational involvement. How
can these concepts be used to differentiate between extended and limited
problem solving?

Outline the nature of situational influences in consumer decisions and
explain the use of these influences in developing marketing strategy.

Discuss how marketers uses consumer attitudes to develop strategies of
attitude reinforcement and change, using appropriate theories and
examples to support your answer.
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4. Describe the demographic and lifestyle trends shaping the society in which
~you live and discuss the marketing implications of these trends.

5. Assael outlines many factors which have increased global influences on
consumer behaviour. What are these influences and how do they impact on
marketing strategy?

6. Michael Solomon describes children as ‘consumers in training’. Discuss the
concept of consumer socialisation of children and its influences on
marketing strategy.



